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Answers to Questionnaires  
 
 On 6.5.2011 two forms of anonymous questionnaires have been sent to 
660 email addresses. The questionnaire was designed to monitor character of 
lobbying and its possible legal rules. One of the versions is for public officials and 
the other is for lobbying subjects. 
 
Structure of recipients  

Position  Number of contacted persons 

Deputies (without members of  the 
Government )  

191 

Senators ( without members of the 
Government ) 

80 

Ministers + Prime Minister 15 

Regional councilors 113 
Governors 13 

Officials 65 

Prosecutors 26 

Lawyers 15 
PR and PA agencies 17 

Business and professional associations 
+ unions 

45 

State-controlled companies 8 
Private companies 4 

NGOs + International  organizations 5 

Members of Prague City Assembly + 
Mayor of Prague 

63 

 
 Thanks to the confirmation of every delivered email we were able to trace 
ÔÈÅ ÁÍÏÕÎÔ ÏÆ ÒÅÓÐÏÎÄÅÎÔÓ ÔÈÁÔ ÄÉÄÎȭÔ ÅÍÁÉÌ ÒÅÃÅÉÖÅÄ ɉÔÈÅÙ ×ÅÒÅ ÐÒÏÖÉÄÉÎÇ Á 
wrong electronic address), deleted it, that only read it and of course respondents 
that replied. The numerous group is consisted of emails, which were just ignored.  

2ÅÓÐÏÎÄÅÎÔÓ ×ÈÏ ÒÅÁÄ ÅÍÁÉÌ ÂÕÔ ÄÉÄÎȬÔ ÒÅÁÃÔÅÄ were addressed again on 
24.5. 2011. 

 

Responses 
Wrong email address 49 

Unread email 331 

Email was deleted unread 12 

Email was read 247 

Filled questionnaire 2O 
 

There are 16 questionnaires from lobbied officials and only 4 from potential 
lobbyists. 



 

 
Individual questions and answers  ɀ  

Public officials  
 
Q1. Please, identify, which description applies to you most accurately (one 
answer only): 

1 Specification of individual  respondents: 
 

1) Mayor of Municipal District of Prague 

2) Prosecutor 

 

 
 

Member of 
Parliament  

9 (56%) 

Senior civil servant 
(not responsible 

for public 
procurement)  

2(12%) 

Senior civil servant 
(incl. responsible 

for public 
procurement)  

2(13%) 

Other officials 
responsible for 

public 
procurement  

1(6%) 

Other (please, 
specify) 1  

2 (13%) 

Q1.1. - Positions  

Position Quantity 
Member of Parliament 9 
Government minister 0 
Senior civil servant (not responsible for public 
procurement) 

2 

Senior civil servant (incl. responsible for public 
procurement) 

2 

Other officials responsible for public procurement 1 
Judge 0 
Expert serving in an advisory body of state or public 
administration  

0 

Other (please, specify) 1 2 
$ÏÎȭÔ ËÎÏ×Ⱦ ÎÏ ÁÎÓ×ÅÒ 0 



Q2. Please, identify, in what kinds of decisions it is your official responsibility to 
participate (you may choose several answers): 
 

1) Procurement-related decisions 
Territorial planning -related decisions 
 

2) Major reforms or policy decision expertise 
Adoption of national legislation 
 

3) Adoption of national legislation 
 

4) Procurement-related decisions 
 

5) Major reforms or policy decision expertise 
Adoption of national legislation 
 

6) Adoption of national legislation 
 

7) Procurement-related decisions 
Territorial planning -related decisions 
 

8) Major reforms or policy decision expertise 
Other (please, specify): Preparation of documents for Government 
meetings 
 

9) Other (please, specify): Supervision in criminal proceedings 
Court decisions 
 

10) Adoption of national legislation 
 

11) Adoption of national legislation 
Major reforms or policy decision expertise 

 
12) Adoption of national legislation 

 
13) Adoption of national legislation 

 
14) Major reforms or policy decision expertise 

 
15) Procurement-related decisions 

Territorial planning-related decisions 
 

16) Adoption of national legislation 
Major reforms or policy decision expertise 



Q3. ! ÖÁÒÉÅÔÙ ÏÆ ÏÐÉÎÉÏÎÓ ÅØÉÓÔÓ ÁÓ ÔÏ ×ÈÁÔ ÅØÁÃÔÌÙ ȬÌÏÂÂÙÉÎÇȭ ÉÓȢ 0ÌÅÁÓÅȟ ×ÒÉÔÅ 
below what constitutes lobbying in your opinion. 
 

1) )ȭÄ ÌÉËÅ ÔÏ ÐÏÉÎt out that it should exists a legal regulation of lobbyingȣit 
should exist a legal framework which defines lobbing and determines its 
rules. Act should include even obligation of registering lobbyists. 
Otherwise lobbying is (especially in USA) traditional part of politics 
connected to political culture. Every representative of business 
associations, unions or NGO is a possible lobbyist. It is very difficult to say 
the exact lobbying definition which contains principles of lobbying and 
which ×ÏÎȭÔ ÉÇÎÏÒÅ ÁÎÙ ÏÆ ÅÓÓÅÎÔÉÁÌ ÅÌÅÍÅÎÔs of this topic. Summarized to 
one sentence: Lobbying is an activity of interest groups based on 
influencing ɀ especially of legislative and decision-making. 
 

2) Lobbying is upholding of individual or group interests in media, in front of 
public organs or their representatives. This may unfortunately become an 
abuse of public power to private interests. 

 
3) ȵEffect of interest group on people or groups of people, who are able to 

affect legislative process, who decide about public money and have a 
competence in the public administrationȢ Ȱ 
 

4) A Systematic influencing on behalf of a specific group.  
 

5) In my opinion, lobbying is an influence in decision-making. Long term 
lobbying means, that some person is trying to reach to the specific result 
in the form of a decision to minimize costs and maximize profit for 
himself or for the person he working for. 

 
6) Forming a positive opinion for enforcement and necessity of a specific 

intention. 
  

7) Lobbying is basically convincing important people about justness of 
clients on legislation. In many cases it is connected with the corruption  
which is wrong. 4ÈÁÔȭÓ why it is necessary to define it clearly.  
 

8) Long-term or even repeated backdoor influencing of Members of the 
Parliament or other people who has a decision-making power to enforce 
interest or benefits for specific subjects.  
 

9) Long-term lobbying is an effort to enforce interests which is characterized 
by wider and longer propagation of the aim. For example by information 
meetings or convincing public opinions. 
 

10) Permanent pressure of interest group to enforce its aims. 
 

11) Obtaining of permanent and uncontrolled input of funds to specific 
subjects from the public budget with a little respect to law.   

 



12)  Lobbying is an activity focused on upholding of specific interests.  
 

13) Enforcing own interests. 
 

14) Lobbying (acceptable) ɀ an effort to provide information to persons who 
decides to choose right. 

 
15) Lobbying (wrong) ɀ an effort based on purpose-built , nonobjective 

information  to influence persons who decide for their own benefits or for 
profit of lobbying subjects ɀ ÉÎ ÍÁÎÙ ÃÁÓÅÓ ÔÈÅÙ ÐÒÏÂÁÂÌÙ ÕÓÅ ȵÍÏÔÉÖÁÔÉÏÎ 
forms.Ȱ   
 

16) Explanation, argumentation and convincing, that can transform to v 
influence, constraint, blackmail, bribery , threateningȣȢȢ 
 

 



Q4. Below you will see a list of persons, organizations and groups, which 
sometimes engage in attempts to influence decisions of politicians and other 
public officials. Please, choose an answer on the scale from 1 to 6 next to each of 
them. Number 1 means that they have no influence at all and number 6 means 
that they can always make politicians and other public officials do what serves 
their interests. 
 
Organization Individual Ratings 
Civil society organizations 4 1 2 3 4 3 4 3 4 2 4 3 2 2 1 4  
Business associations 4 1 5 4 4 5 4 4 5 2 5 5 5 5 1 4  
Trade unions 3 2 3 4 4 3 5 5 3 3 5 5 2 5 3 4  
Large private enterprises 3 4 6 5 4 6 6 4 6 4 5 5 6 4 6 4  
Medium and small private enterprises 2 4 2 3 4 4 2 5 5 2 2 4 4 2 3 5  
Professional lobbyists for a fee 3 2 3 5 4 5 5 3 6 4 4 5 5 4 6 2  
Policy centres (think tanks) 3 5 5 3 4 3 4 5 1 3 2 1  
Other (please specify)  
$ÏÎȭÔ ËÎÏ×Ⱦ ÎÏ ÁÎÓ×ÅÒ  

 

 
 

 

Rating 1 
2 

13% 

Rating 2 
4 

27% 

Rating 3 
3 

20% 

Rating 4 
6 

40% 

Q4.1. - Civil society organizations   

Rating 1 
2 

12% 

Rating 2 
1 

6% 

Rating 4 
6 

38% 

Rating 5 
7 

44% 

Q4.2. - Business associations  



 

 

  
 

 

Rating  3 
1 

6% 

Rating  4 
6 

37% 

Rating  5 
3 

19% 

Rating  6 
6 

38% 

Q4.4. - Large private enterprises   

Rating 2 
6 

37% 

Rating 3 
2 

13% 

Rating 4 
5 

31% 

Rating 5 
3 

19% 

Q4.5. - Medium and small private enterprises   

Rating  1 
2 

12% 

Rating  2 
6 

38% 

Rating  3 
3 

19% 

Rating 4 
5 

31% 

Q4.3. - Unions  



 

 
 
 

Rating  2 
2 

12% 

Rating 3 
3 

19% 

Rating  4 
4 

25% 

Rating  5 
5 

31% 

Rating  6 
2 

13% 

Q4.6. - Professional lobbyists for a fee   

Rating  1 
2 

17% 

Rating  2 
1 

8% 

Rating  3 
4 

33% 

Rating  4 
2 

17% 

Rating  5 
3 

25% 

Q4.7. - Policy centres (think tanks)   



Q5. Some persons, organizations and groups engage in attempts to influence 
decisions of officials more often than others. Please, choose an answer on the 
scale from 1 to 6 next to each of them. Number 1 means that they never try to 
influence decisions made by officials like you and number 6 means that they try 
to influence all decisions made by officials like you.  
 
Organizations Individual  ratings 
Civil society organizations 3 4 3 6 3 4 3 1 4 4 5 5 1 3  
Business associations 3 5 4 6 5 3 1 1 3 4 5 6 1 3  
Unions 4 4 4 6 3 5 2 1 6 4 5 6 1 3  
Large private enterprises 3 6 5 5 6 6 1 1 6 4 5 5 1 2  
Medium and small private enterprises 2 3 3 5 4 4 1 1 4 3 4 3 1 4  
Professional lobbyists for a fee 4 5 5 6 5 3 1 1 6 4 5 6 1 3  
Policy centers (think tanks)  3 5 3 3 2 1 1 2 4 3  
Other (please specify)1 1  
$ÏÎȭÔ ËÎÏ×/ no answer  2  

1 Individual  specification of respondents: 

1) ȰAcademic sphere, attorneysȢ Ȱ 
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5 
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Q5.1. - Civil society organizations  



      

 
 

 
 

Rating  1 
3 

22% 

Rating  3 
4 

29% 

Rating  4 
2 

14% 

Rating  5 
3 

21% 

Rating  6 
2 

14% 

Q5.2. - Business associations  

Rating 1 
2 

14% 

Rating  2 
1 

7% 

Rating  3 
2 

14% 

Rating  4 
4 

29% 

Rating 5 
2 

14% 

Rating  6 
3 

22% 

Q5.3. - Unions 

Rating1 
3 

21% 

Rating 2 
1 

7% 

Rating  3 
1 

7% 

Rating  4 
1 

7% 

Rating  5 
4 

29% 

Rating 6 
4 

29% 

Q5.4. - Large private enterprises  



 

 
 

 
 

Rating  1 
3 

21% 

Rating 2 
1 

7% 

Rating 3 
4 

29% 

Rating 4 
5 

36% 

Rating  5 
1 

7% 

Q5.5. - Medium and small private enterprises   

Rating  1 
3 

22% 

Rating  3 
2 

14% 

Rating  4 
2 

14% 

Rating  5 
4 

29% 

Rating  6 
3 

21% 

Q5.6. - Professional lobbyists for a fee   

Rating  1 
2 

20% 

Rating 2 
2 

20% 

Rating  3 
4 

40% 

Rating 4 
1 

10% 

Rating  5 
1 

10% 

Q5.7. - Policy centres (think tanks)   



Q6. Please, mark what methods various persons, organizations and groups use in 
order to influence decisions of politicians and other public officials (several 
answers may be chosen). 
 

Method of 
influence  

Substantive 
arguments  

Payments 
to officials  

Donations 
to parties  

Mobilization 
of 
constituency  

Promoti
on of 
media 
coverage 

Other 
(Strike ) 

Organizations  

Civil society 
organization
s 

11   4 11  

Business 
associations  

7 5 6 4 10  

Unions 12 1 1 4 13 1 
Large private 
enterprises  

7 9 10 2 8  

Medium and 
small  private 
enterprises  

9 5 7 4 5  

Professional 
lobbyists  

8 6 8  7  

Policy 
centres 
(think 
tanks)  

7 2  3 6  

Other  1      
Other  
(Academic 
sphera ) 

1      

$ÏÎȭÔ ËÎÏ×/ no 
answer 1 

1      

1 Note: ȵ) ÄÏÎȭÔ ÈÁÖÅ ÁÎÙ ÒÅÌÅÖÁÎÔ ÉÎÆÏÒÍÁÔÉÏÎ ÁÂÏÕÔ ÐÁÙÍÅÎÔÓ ÔÏ ÐÕÂÌÉÃ officials 
or political partiesȰ 

 

 

Substantive 
arguments  

11 
42% 

Mobilization of 
constituency  

4 
16% 

Promotion of 
media coverage  

11 
42% 

Q6.1. - Civil society organizations  



 
 

 

 

Substantive 
arguments  

7 
22% 

Payments to 
officials  

5 
16% 

Donations to 
parties  

6 
19% 

Mobilization of 
constituency  

4 
12% 

Promotion of 
media coverage  

10 
31% 

Q6.2. - Business associations  

Substantive 
arguments  

12 
37% 

Payments to 
officials  

1 
3% 

Donations to 
parties  

1 
3% 

Mobilization of 
constituency  

4 
13% 

Promotion of 
media coverage  

13 
41% 

Strike 
1 

3% 

Q6.3. - Unions 

Substantive 
arguments  

7 
19% 

Payments to 
officials  

9 
25% Donations to 

parties  

10 
28% 

Mobilization of 
constituency  

2 
6% 

Promotion of 
media coverage  

8 
22% 

Q6.4. - Large private enterprises  



 

 
 

 
 

 

Substantive 
arguments  

9 
30% 

Payments to 
officials  

5 
17% 

Donations to 
parties  

7 
23% 

Mobilization of 
constituency  

4 
13% 

Promotion of 
media coverage  

5 
17% 

Q6.5. - Medium and small private enterprises   

Substantive 
arguments  

8 
27% 

Payments to 
officials  

6 
21% 

Donations to 
parties  

8 
28% 

Promotion of 
media coverage  

7 
24% 

Q6.6. - Professional lobbyists for a fee   

Substantive 
arguments  

7 
39% 

Payments to 
officials  

2 
11% 

Mobilization of 
constituency  

3 
17% 

Promotion of 
media coverage  

6 
33% 

Q6.7. - Policy centres (think tanks)   



Q7. Please, marks by X what methods individuals/ organizations use in order to 
try to influence decisions of officials like you. 
 
Methods of influence Amount 
Substantive arguments 13 
Payments to officials 1 
Donations to parties 1 
Mobilization of constituency 2 
Promotion of media coverage 9 
Other (blackmail) 1 
$ÏÎȭÔ ËÎÏ×/ no answer 2 

 

 
 

Substantive 
arguments  

13 
45% 

Payments to 
officials  

1 
4% 

Donations to 
parties  

1 
3% 

Mobilization of 
constituency  

2 
7% 

Promotion of 
media coverage  

9 
31% 

Other (blackmail) 
1 

3% 

$ÏÎȭÔ ËÎÏ×Ⱦ ÎÏ 
answer  

2 
7% 

Q7.1. - Methods of influence  



Q8. Please, mark what resources various persons, organizations and groups 
utilize in order to influence decisions of politicians and other public officials 
(several answers may be chosen). 
 
Method of 
influence  

Money Organizational 
power  

Expertise  Access to 
publicity  

Other 
(please 
specify)  Organizations  

Civil society 
organizations  

0 2 8 7 0 

Business 
associations  

4 8 4 6 0 

Unions 1 7 6 6 0 
Large private 
enterprises  

8 5 3 6 0 

Medium and 
small private 
enterprises  

4 2 5 8 0 

Professional 
lobbyists  

8 4 4 4 0 

Think -tanks  1 2 7 4 0 
Other (please 
specify)  

0 0 0 0 0 

$ÏÎȭÔ ËÎÏ×/ no 
answer  

5     

 

 
 

Organizational 
power  

2 
12% 

Expertise  
8 

47% 

Access to 
publicity   

7 
41% 

Q8.1. - Civil society organizations  



 
 

 
 

 
 

Money 
4 

18% 

Organizational 
power  

8 
37% 

Expertise  
4 

18% 

Access to 
publicity   

6 
27% 

Q8.2. - Business associations  

Money 
1 

5% 

Organizational 
power  

7 
35% 

Expertise  
6 

30% 

Access to 
publicity   

6 
30% 

Q8.3. - Unions 

Money 
8 

36% 

Organizational 
power  

5 
23% 

Expertise  
3 

14% 

Access to 
publicity   

6 
27% 

Q8.4. - Large private enterprises  



 
 

 
 

 
 

Money 
4 

21% 

Organizational 
power  

2 
11% 

Expertise  
5 

26% 

Access to 
publicity   

8 
42% 

Q8.5. - Medium and small private enterprises   

Money 
8 

40% 

Organizational 
power  

4 
20% 

Expertise  
4 

20% 

Access to 
publicity   

4 
20% 

Q8.6. - Professional lobbyists   

Money 
1 

7% 

Organizational 
power  

2 
14% 

Expertise  
7 

50% 

Access to 
publicity   

4 
29% 

Q8.7. - Policy centres (Think tanks)  



Q9. Please, mark what resources individuals/organizations use in order to try 
to influence decisions of officials like you. 
 
Method of influence Amount 
Money 1 
Organizational power 4 
Expertise 9 
Access to publicity 8 + 11 

Other  (Effort to convince the official 
about legality of the enforced cause) 

1 

Other  (Blackmail, physical assault ) 1 
$ÏÎȭÔ ËÎÏ×/ no answer 4 

1 Noteȡ ȰThis is the most common wayȢȱ 

 

 
 

Money 
1 

4% 

Organizational 
power  

4 
14% 

Expertise  
9 

31% 
Access to 
publicity   

9 
31% 

Other  (Effort to 
convince the 
official about 
legality of the 

enforced cause)  
1 

3% 

Other  (Blackamil, 
physical assault)  

1 
3% 

$ÏÎȭÔ ËÎÏ×Ⱦ ÎÏ 
answer  

4 
14% 

Q9.1. - Influencing of respondents  



Q10. Below you will see a list of public officials who could be subject to lobbying 
activities. Please, choose an answer according to your perception  on the scale 
from 1 to 6 next to each of them. Number 1 means that, in your perception, they 
never encounter lobbyists in fulfilling their official duties and number 6 means 
that they always encounter lobbyists in fulfilling their official duties.  
 
Public officials Individual  ratings 
President of the State 5 2 6 3 6 6 4 2 5 3 4 2 4 4  
Members of parliament 2 4 6 6 6 6 6 6 4 5 6 4 6 4  
Government ministers 1 6 6 6 6 6 6 6 6 6 6 4 6 5  
Senior civil servants 1 6 5 6 6 6 4 4 5 6 6 4 6 6 4  
Officials responsible for public 
procurement 

1 6 5 6 6 6 3 6 5 6 6 5 6 2  

Judges 5 1 5 2 4 6 2 3 3 3 3 4 2 6 1  
Regional / local government officials 3 6 6 6 5 5 5 6 4 5 6 5 6 6 2  
Expert serving in an advisory body of 
state or public administration 

2 6 6 5 5 4 5 4 3 5 5 4 4 2  

Other (please, specify)  
$ÏÎȭÔ ËÎÏ×/ no answer 1  

 

 

Rating 2 
3 

18% 

Rating 3 
2 
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Rating  4 
4 
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Rating  5 
5 

29% 

Rating 6 
3 

18% 

Q10.1. - President of the State   



 
 

 
 

 

Rating  2 
1 

7% 

Rating  4 
4 

29% 

Rating 5 
1 

7% 

Rating  6 
8 

57% 

Q10.2. - Members of parliament  

Rating  1 
1 

7% 

Rating  4 
1 

7% 

Rating  5 
1 

7% 

Rating  6 
11 

79% 

Q10.3. - Government ministers   

Rating 1 
7% 

Rating  4 
27% 

Rating  5 
13% 

Rating  6 
53% 

Q10.4. - Senior civil servants   



 

 

 

Rating  1 
1 

7% 

Rating  2 
2 

13% 

Rating  3 
1 

7% 

Rating  5 
3 

20% 

Rating  6 
8 

53% 

Q10.5. - Officials responsible for public 
procurement   

Rating  1 
2 

14% 

Rating  2 
3 

20% 

Rating  3 
4 

27% 

Rating  4 
2 

13% 

Rating  5 
2 

13% 

Rating  6 
2 

13% 

Q10.6. - Judges 

Rating  2 
1 

7% 

Rating  3 
1 

7% 

Rating  4 
1 

7% 

Rating  5 
5 

33% 

Rating 6 
7 

46% 

Q10.7. - Regional / local government officials   



 

Rating  2 
2 

14% 

Rating  3 
1 

7% 

Rating  4 
4 

29% 

Rating  5 
5 

36% 

Rating  6 
2 

14% 

Q10.8. - Expert serving in an advisory body of 
state or public administration   



Q11. Below you will see a list of issues that can be the subject matter of lobbying 
activities. Please, choose an answer according to your perception  on the scale 
from 1 to 6 next to each of them. Number 1 means that these issues are never a 
subject matter of lobbying and number 6 means that they are always the subject 
matter of lobbying. 
 
Process Individual  ratings 
Adoption of national legislation 3 3 4 5 6 6 5 5 4 3 6 5 5 3  
Adoption of government decisions 3 3 5 6 6 6 4 6 3 3 6 4 5 4  
Appointments 2 2 4 6 5 6 3 5 3 3 5 3 4 3 4  
Procurement-related decisions 5 6 6 6 6 5 5 6 4 5 6 5 6 5 2  
Territorial planning -related decisions 4 4 5 6 6 6 5 5 5 5 6 6 6 5 3  
Court decisions 2 1 6 2 4 5 2 2 3 2 4 2 5 1  
Major reforms or policy decision expertise 4 5 4 5 6 6 5 5 6 5 6 2 6 4  
Other (please, specify)  
$ÏÎȭÔ ËÎÏ×/ no answer 1  

 

 
 

 

Rating  3 
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29% 

Rating  4 
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Rating  5 
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Rating 6 
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Q11.1. - Adoption of national legislation   
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Q11.2. - Adoption of government decisions   



 
 

 
 

 

Rating  2 
2 

9% 

Rating  3 
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Rating  4 
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18% 

Rating  5 
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23% 

Rating  6 
6 

27% 

Q11.3. - Appointments   

Rating  2 
2 

12% 

Rating 4 
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6% 

Rating  5 
6 

38% 

Rating  6 
7 

44% 

Q11.4. - Procurement -related decisions   

Rating  3 
1 

7% 

Rating  4 
2 

13% 

Rating  5 
6 

40% 

Rating  6 
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40% 

Q11.5. - Territorial planning -related 
decisions   



 
 

 
 

Rating  1 
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9% 

Rating  2 
6 

29% 

Rating  3 
1 

5% 

Rating  4 
4 

19% 

Rating  5 
2 

9% 

Rating  6 
6 

29% 

Q11.6. - Court decisions   

Rating  2 
1 

7% 

Rating  4 
3 

21% 

Rating  5 
5 

36% 

Rating  6 
5 

36% 

Q11.7. - Major reforms or policy decision 
expertise   



Q12. A variety of opinions exists as to how lobbying impacts the political climate 
in our country. Please, indicate below your attitude on the scale from 1 (totally 
agree) to 6 (totally disagree) towards the following statements: 
 
Opinions Individual  ratings 
Lobbying makes our political system corrupt 11421431441264 
Lobbying provides excessive influence for some groups 11241421541265 
Lobbying represents a way to counteract the influence 
of narrow elites 

46343443243464 

Lobbying makes our political system more open 
towards the interests of the population1 

66646626325513 

Lobbying helps improving the quality of public 
decisions 

66566326325313 

Overall lobbying in our country is sufficiently 
transparent for a democratic country. 

66616256625515 

$ÏÎȭÔ ËÎÏ×/ no answer  1 

 
1 Noteȡ ȵIf there is a legal regulation of lobbying I will consider it as a normal part 
ÏÆ ÐÏÌÉÔÉÃÁÌ ÌÉÆÅȢȰ 
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Q12.1. - Lobbying makes our political system 
corrupt   
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Q12.2. - Lobbying provides excessive 
influence for some groups  
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Q12.4. - Lobbying makes our political system 
more open towards the interests of the 
population  



 
 

 
 
 

Rating  1 
1 

7% 

Rating  2 
2 

14% 

Rating  3 
4 

29% 

Rating  5 
2 

14% 

Rating  6 
5 

36% 

Q12.5. - Lobbying helps improving the quality 
of public decisions   

Rating  1 
2 

14% 

Rating  2 
2 

14% 

Rating  5 
4 

29% 

Rating  6 
6 

43% 

Q12.6. - Overall lobbying in our country is 
sufficiently transparent for a democratic 
country.   



Q13. A variety of opinions exists, as to what restrictions on lobbying activities 
are most appropriate in a democratic country. Please, choose what restrictions 
should be adopted in your country (several answers may be chosen): 
 
Type of  lobbying regulation  Amount  
Prohibition to lobby institutions where the lobbyist previously 
worked 

7 

Prohibition to lobby if the lobbyist is paid for the lobbying 
activities 

6 

Prohibition to lobby if the lobbyist is paid for the lobbying 
activities from a foreign source 

6 

0ÒÏÈÉÂÉÔÉÏÎ ÔÏ ÔÉÅ ÔÈÅ ÌÏÂÂÙÉÓÔȭÓ ÆÅÅ ×ÉÔÈ ÔÈÅ ÁÃÈÉÅÖÅÍÅÎÔ ÏÆ Á 
specific public decision 

10 

Prohibition for lobbyists to extend any gift or favors to public 
officials 

12 

Prohibition for lobbyists to extend any donation to political 
parties 

11 

Prohibition to induce public officials to violate their standards 
of conduct 

12 

Prohibition to lobby members/experts of public procurement 
selecting commissions 

11+11 

Other  (Transparency and replacement of officials) 1 

1 0ÏÚÎȢȡ ȰIt needs to be done differentlyȢȱ 

 

Prohibition to 
lobby institutions 

where the 
lobbyist 

previously 
worked  

9% 

Prohibition to 
lobby if the 

lobbyist is paid 
for the lobbying 

activities  
8% 

Prohibition to 
lobby if the 

lobbyist is paid 
for the lobbying 
activities from a 
foreign source  

8% 

Prohibition to tie 
ÔÈÅ ÌÏÂÂÙÉÓÔȭÓ ÆÅÅ 

with the 
achievement of a 

specific public 
decision  

13% 

Prohibition for 
lobbyists to 

extend any gift or 
favors to public 

officials  
15% 

Prohibition for 
lobbyists to 
extend any 
donation to 

political parties  
14% 

Prohibition to 
induce public 

officials to 
violate their 
standards of 

conduct  
16% 

Prohibition to 
lobby 

members/expert
s of public 

procurement 
selecting 

commissions  
16% 

Other  
(Transparency 

and replacement 
of officials)  

1% 

Q13.1. - Lobbying regulation  



Q14. In your perception, do persons who engage in influencing politicians and 
other public officials in a legal manner generally enjoy any advantages in 
comparison to citizens / organizations, which do not engage in such activities? If 
so, please, specify. 
 

1 Individual  specification of respondents: 

1) ȵYes, if they are skilled, with contacts and they are able to combine it 
together. Ȱ 

2) ȵ4ÈÅÙ ×ÏÎȬÔ ÐÒÏÂÁÂÌÙ ÄÏ ÔÈÉÓ ÁÃÔÉÖÉÔÙȟ ÉÆ ÔÈÅÒÅ ÁÒÅ ÎÏ ÂÅÎÅÆÉÔÓȢȰ 

3) ȵThey are mostly paid for their activities and they have a garanted access 
to public institutions. In most cases they are in close relations with 
ÐÏÌÉÔÉÃÉÁÎÓȢȰ  

Q15. Could lobbying regulations have an adverse effect on the attempts of civil 
society organizations to influence political decision making? 

1 Individual  specification of respondents: 

1) ȵYes, it could. It depends on a specific provision of an act. During its 
creation it needs to be taken into account that lobbying is legitimate. Only 
rules for particular ways of lobbying have to be created. It also needs 
revision of related law. 

 

 

Answer Quantity 
No 2 
Yes1 3 
$ÏÎȭÔ ËÎÏ×/ no answer 11 

Answer Quantity 
Yes1 1 
No 11 
$ÏÎȭÔ ËÎÏ×/ no answer 4 



Q16. Could lobbying regulations have an favorable effect on the attempts of civil 
society organizations to influence political decision making? 
 

1 Individual  specification of respondents: 

1) ȵ,ÅÇÁÌ regulation would identify and clean lobbying environmentȢ Ȱ 

2) ȵ9ÅÓȟ ÉÔ ÃÏÕÌÄȢ &ÏÒ ÅØÁÍÐÌÅ ÂÙ ÌÅÇÉÔÉÍÉÚÉÎÇ ÌÏÂÂÙÉÎÇ ÉÔÓÅÌÆȢ Ȱ 

3) ȵ)Æ ÔÈÅÒÅ ÁÒÅ ÄÅÔÅÒÍÉÎÅÄ ÃÌÅÁÒ ÌÏÂÂÙÉÎÇ ÒÕÌÅÓ ÆÏÒ all, which means for 
NGOs, there will be equal possibilities of enforcing their substantive 
arguments. 

4) ȵ4ÒÁÎÓÐÁÒÅncyȢ Ȱ 

 

Answer Amount 
Yes1 6 
No 4 
$ÏÎȭÔ ËÎÏ×/ no answer 6 



Q17. Please, indicate below to what extent following provisions affect lobbying 
practice in our country on the scale from 1 (no effect at all) to 6 (totally agree): 
 
Provisions Individual  ratings 
Conflict of interest regulations for public 
officials 

5 13365352445334 

Freedom of information provisions 3 33364543455563 
Regulations on petitions 1 3231252152222 
$ÏÎȭÔ ËÎÏ×/ no answer  1 

 

 
 

 
 

Rating  1 
1 

6% 

Rating  2 
2 

13% 

Rating  3 
5 

31% 

Rating  4 
3 

19% 

Rating  5 
4 

25% 

Rating 6 
1 

6% 

Q17.1. - Conflict of interest regulations for 
public officials  

Rating  3 
6 

40% 

Rating  4 
3 

20% 

Rating  5 
4 

27% 

Rating  6 
2 

13% 

Q17.2. - Freedom of information provisions   



 
 

Rating  1 
3 

23% 

Rating  2 
6 

46% 

Rating  3 
2 

16% 

Rating  5 
2 

15% 

Q17.3. - Regulations on petitions   



Individual questions  ɀ lobbyists  
 
Q1. Please, identify, which description applies to you most accurately (mark by X 
one answer only): 
 
Proffesion  Quantity  
Representative of a civil society organization 1 
Representative of a business association 2 
Representative of a trade union 0 
Representative of a large private enterprise 0 
Representative of a medium or small private enterprise 1 
Professional lobbyist 0 
Member/Employee of a think tank (policy centre) 0 
Media representative 0 
Other (please, specify) 0 
$ÏÎȭÔ ËÎÏ×/ no answer 0 

 

 

Representative of 
a civil society 
organization  

1 
25% 

Representative of 
a business 
association  

2 
50% 

Representative of 
a medium or 
small private 

enterprise  

1 
25% 

Q1.1 - Proffesion  



Q2. ! ÖÁÒÉÅÔÙ ÏÆ ÏÐÉÎÉÏÎÓ ÅØÉÓÔÓ ÁÓ ÔÏ ×ÈÁÔ ÅØÁÃÔÌÙ ȬÌÏÂÂÙÉÎÇȭ ÉÓȢ 0ÌÅÁÓÅȟ ×ÒÉÔÅ 
below what constitutes lobbying in your opinion. 
 

1) It is a set of activities aiming to advocate interest of groups in front of 
public organs and officials, in media, etc.  
 

2) A simple definition of lobbying is: the legitimate effort to affect decision-
making of public subjects especially by supplying information important 
for decisions on behalf of interests of individuals or groups.  

 
 

3) Lobbying is affecting of decision-making persons to decide in behalf of 
subject, that lobbyist representÓ ɉÉÔ ÄÏÅÓÎȭÔ ÍÁÔÔÅÒ ÉÆ ÈÅ ÌÏÂÂÉÅÓ for 
himself, an organization, which he is a member of or for a client who pays 
him).  
 

4) Influencing law and deciding of politicians. For example: the lobby of 
chimney-sweeps and fire-fighters is very successful with no regard to 
requests which are excessive and unreasonable. 



Q3. Below you will see a list of persons, organizations and groups, which 
sometimes engage in attempts to influence decisions of politicians and other 
public officials. Please, choose an answer on the scale from 1 to 6 next to each of 
them. Number 1 means that they have according to your perception  no 
influence at all and number 6 means that they can always make politicians and 
other public officials do what serves their interests.  
 
Organizations Individual  ratings 
Civil society organizations 3 2 2-3 1  
Business associations 5 5 5 2  
Unions 5 5 5 6  
Large private enterprises 5 5 4-5 6  
Medium and small private enterprises 2 2 3 1  
Professional lobbyists for a fee 4 3 1-61 5 
Think tanks or their members/employees 4 2 2-3  
Other  (Management of state-controlled companies 
and organizations2) 

5-6  

$ÏÎȭÔ ËÎÏ×/ no answer (mark by X)  

1 Note ȵIt is individualȰ 

2 Note ȵI%: is, for example, clear 6Ȣ Ȱ 

 

 
 

nezisková 
organizace 

0 
0% 

Rating  1 
1 

25% 

Rating  2 
1 

25% 

Rating  2-3 
1 

25% 

Rating 3 
1 

25% 

Q3.1. - Civil society organizations  



 
 

 
 

 
 

Rating 5 
3 

75% 

Rating  2 
1 

25% 

Q3.2 - Business associations  

Rating  5 
3 

75% 

Rating  6 
1 

25% 

Q3.3. - Unions  

Rating  4-5 
1 

25% 

Rating  5 
2 

50% 

Rating  6 
1 

25% 

Q3.4. - Large private enterprises  



 
 

 
 

 
 

Rating  1 
1 

25% 

Rating  2 
2 

50% 

Rating  3 
1 

25% 

Q3.5. - Medium and small private enterprises  
 

Rating  1-6 
1 

25% 

Rating  3 
1 

25% 

Rating  4 
1 

25% 

Rating  5 
1 

25% 

Q3.6. - Professional lobbyists for a fee  

Rating  2 
1 

34% 

Rating  2-3 
1 

33% 

Rating  4 
1 

33% 

Q3.7. - Think tanks or their 
members/employees   



Q4. Please, mark by X what methods various persons, organizations and groups 
use, according to your perception, in order to influence decisions of politicians 
and other public officials (several answers may be chosen).1 

 
Method s of 
influence  

Substantive  
arguments  
(arg uments ) 

Payments to 
officials  
(Favors for 
public 
officials ) 

Donations 
to parties  

Mobilization 
of 
constituency  
[mobilization 
(or 
activation ) of 
citizens]  

Promotion 
of media 
coverage Organizations  

Civil society 
organizations  

4 0 0 2 4 

Business 
associations  

4 1 2 1 2 

Unions 3 0 0 4 4 
Large private 
enterprises  

3 3 4 0 3 

Medium and 
small private 
enterprises  

4 2 1 0 2 

Professional 
lobbyists   

3 3 1 0 3 

Policy centers  
(think tanks)  

3 0 0 0 4 

Other  
(Management 
of state-
controlled 
companies 
and 
organizations ) 

1  1 
 

0 0 0 

$ÏÎȭÔ ËÎÏ×/ no 
answer  

0     



 
Method s of 
influence  

Other (please 
specify)  

Other ( strikes , 
demonstration 
etc.) 

Other  (effort 
for substantive 
negotiations ) 

Other  
(backroom 
negotiations ) Organizations  

Civil society 
organizations  

0 0 0 0 

Business 
associations  

1 1 1 0 

Unions 0 2 0 0 
Large private 
enterprises  

0 0 0 1 

Medium and 
small private 
enterprises  

0 0 1 0 

Professional 
lobbyists  

0 0 0 1 

Policy centers  
(think tanks)  

0 0 0 0 

Other  
(Management 
of state-
controlled 
companies and 
organizations ) 

0 0 0 0 

$ÏÎȭÔ ËÎÏ×/ no 
answer  

0    

 
1Noteȡ ȵThe table is really simplistic. It is expected here, that every arguments 
are substantive, that from subjects public officials can receive only direct 
payments etc. But those are significant mistakes. Unfortunately there is not 
enough space for more specificatiÏÎ ÉÎ ÔÈÅ ÃÏÌÕÍÎ ȵ/ÔÈÅÒȰȢ 3Ï )ȬÍ subjectively 
ÒÅÎÁÍÉÎÇ ÃÅÌÌÓ ȵ3ÕÂÓÔÁÎÔÉÖÅ ÁÒÇÕÍÅÎÔÓȰ ÔÏ ȵÁÒÇÕÍÅÎÔÓȰȟ ȵ0ÁÙÍÅÎÔÓ ÔÏ ÏÆÆÉÃÉÁÌÓȰ 
ÔÏ ȵ&ÁÖÏÒÓ ÆÏÒ ÐÕÂÌÉÃ ÏÆÆÉÃÉÁÌÓȰ ÁÎÄ ȵ-ÏÂÉÌÉÚÁÔÉÏÎ ÏÆ ÃÏÎÓÔÉÔÕÅÎÃÙȰ ÔÏ ȵÍÏÂÉÌÉÚÁÔÉÏÎ 
or activation of ÃÉÔÉÚÅÎÓȰ ÁÎÄ )ȭÍ ÍÁÒËÉÎÇ ÉÎ ÁÃÃÏÒÄÁÎÃÅ ×ÉÔÈ ÔÈÁÔȢȰ 
 

 
 

Substantive 
arguments 

(arguments)  

4 
40% 

Mobilization of 
constituency 

[mobilization (or 
activization) fo 

citizens]  

2 
20% 

Promotion of 
media coverage  

4 
40% 

Q4.1. - Civil society organizations  



 
 

 
 

Substantive 
arguments 

(arguments)  

4 
31% 

Payments to 
officials (Favors 

for public 
officials)  

1 
7% 

Donations to 
parties  

2 
15% 

Mobilization of 
constituency 

[mobilization (or 
activization) fo 

citizens]  

1 
8% 

Promotion of 
media coverage  

2 
15% 

Other (please 
specify)  

1 
8% 

Other  (strikes, 
demonstration 

etc.)  

1 
8% 

Other  (effort for 
substantive 

negotiations)  

1 
8% 

Q4.2. - Business associations  

Substantive 
arguments 

(arguments)  

3 
23% 

Mobilization of 
constituency 

[mobilization (or 
activization) fo 

citizens]  

4 
31% 

Promotion of 
media coverage  

4 
31% 

Other  (strikes, 
demonstration 

etc.)  

2 
15% 

Q4.3. - Unions  



 
 

 
 

Substantive 
arguments 

(arguments)  

3 
22% 

Payments to 
officials (Favors 

for public 
officials)  

3 
21% 

Donations to 
parties  

4 
29% 

Promotion of 
media coverage  

3 
21% 

Other  (backroom 
negotiations)  

1 
7% 

Q4.4. - Large private enterprises  

Substantive 
arguments 

(arguments)  

4 
40% 

Payments to 
officials (Favors 

for public 
officials)  

2 
20% 

Donations to 
parties  

1 
10% 

Promotion of 
media coverage  

2 
20% 

Other  (effort for 
substantive 

negotiations)  

1 
10% 

Q4.5. - Medium and small private 
enterprises  
 



 
 

 
 

 

Substantive 
arguments 

(arguments)  

3 
28% 

Payments to 
officials (Favors 

for public 
officials)  

3 
27% 

Donations to 
parties  

1 
9% 

Promotion of 
media coverage  

3 
27% 

Other  (backroom 
negotiations)  

1 
9% 

Q4.6. - Professional lobbyists for a fee  

Substantive 
arguments 

(arguments)  

3 
43% 

Promotion of 
media coverage  

4 
57% 

Q4.7. - Think tanks or their 
members/employees   

Substantive 
arguments 

(arguments)  

1 
50% 

Payments to 
officials (Favors 

for public 
officials)  

1 
50% 

Q4.8. - Other  (Management of state -
controlled companies and organizations)  



Q5. Please, mark by X what methods individuals/organizations like 
yours/yourself  use, according to your perception, in order to influence 
decisions of politicians and other public officials. 
 
Method s of influence  ratings  
Substantive arguments 3 
Payments to officials 0 
Donations to parties 0 
Mobilization of constituency 1 
Promotion of media coverage 1 
Other  (protest actions)  1 
Other  (effort for substantive negotiations) 1 
$ÏÎȭÔ ËÎÏ×/ no answer 0 

 

 

Substantive 
arguments  

3 
43% 

Mobilization of 
constituency  

1 
15% 

Promotion of 
media coverage  

1 
14% 

Other  (protest 
actions)  

1 
14% 

Other  (effort for 
substantive 

negotiations)  

1 
14% 

O5.1. - :ÐĳÓÏÂ ÏÖÌÉÖĐÏÖÜÎþ 



Q6. Please, mark by X what resources various persons, organizations and groups 
utilize, according to your perception, in order to influence decisions of politicians 
and other public officials (several answers may be chosen). 
 
Methods of 
influencing  

Money 
Organizatio
nal power  

Expertise  
Access to 
publicity  

Other  
(forcing 
actions  ɀ 
protests, 
strikes  etc.) 

Organizations  

Civil society 
organizations  

0 1 2 2 1 

Business 
associations  

1 2 3 2 1 

Unions 0 3 2 3 1 
Large private 
enterprises  

3 1 2 2 0 

Medium and 
small private 
enterprises  

0 0 3 1 0 

Professional 
lobbyists  

2 1 2 1 0 

Think -tanks  0 1 2 3 0 
Other (please 
specify)  

0 0 0 0 0 

$ÏÎȭÔ ËÎÏ×/ no 
answer  

0     

 

 
 

Organizational 
power  

1 
17% 

Expertise  
2 

33% 

Access to 
publicity  

2 
33% 

Jiné (forcing 
actions ɀ protests, 

strikes etc.)  

1 
17% 

Q6.1. - Civil society organizations  



 
 

 
 

Money 
1 

11% 

Organizational 
power  

2 
22% Expertise  

3 
34% 

Access to 
publicity  

2 
22% 

Jiné (forcing 
actions ɀ protests, 

strikes etc.)  

1 
11% 

Q6.2. - Business associations  

Organizational 
power  

3 
34% 

Expertise  
2 

22% 

Access to 
publicity  

3 
33% 

Jiné (forcing 
actions ɀ protests, 

strikes etc.)  

1 
11% 

Q6.3. - Unions  



 
 

 
 

 
 

Money  
3 

37% 

Organizational 
power  

1 
13% 

Expertise  
2 

25% 

Access to 
publicity  

25% 

Q6.4 - Large private enterprises  

Expertise  
3 

75% 

Access to 
publicity  

1 
25% 

Q6.5. - Medium and small private enterprises  
 

Money  
2 

33% 

Organizational 
power  

1 
17% 

Expertise  
2 

33% 

Access to 
publicity  

1 
17% 

Q6.6. - Professional lobbyists for a fee  


